arry Meguiar, president and
CEO of Meguiar’s Inc. and
member of the Vanguard
University Foundation Board,
has been a friend of Vanguard for more
than 30 years. Now this head of one of the
world’s leading manufacturers of appear-
ance car care products has become a major
part of the university’s Vision 2010 capital
campaign.
“The leadership at Vanguard has earned
my trust over the years and that’s why I
can appreciate the importance of Vision
2010,” says Meguiar. “The character and
integrity of the people and the institution
have stood the test of time for me and [ <
am proud to stand along side of them. As
[ see it, we need to build a campus and an

endowment that is on a par with students,
faculty and staff of Vanguard.”

“Working for Vanguard is not a job...it's a
calling,” says Meguiar. “It is obvious that I l l I S I n e S S
every paid employee of the institution
that I talk with, shares a common vision
for investing their lives in students to r r ‘
maximize their future lives. Students are O r I I 8 -
,

not a number at Vanguard...they’re an

investment. There are many institutions

of higher education in Orange County,

Barry Meguiar, CEO of Meguplar S, Inc., en I}l _,\
success and support for Vision ZQ]a

like Vanguard, that build academic excel-
lence into their students. My attraction to
Vanguard is their additional focus on

building people of integrity and character

that can be counted on to do the right

thing in a world of declining values.”

Meguiar was raised in a family with strong
roots in church ministry and a family
business. His grandfather studied system-
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atic theology while starting the business of
Meguiar’s Car Wax in 1901. Barry has
worked in the business since his grade
school days, worked side-by-side with his
dad formulating products, served as the
bookkeeper while in college, and a sales
manager as soon as he graduated, when
annual sales were stalled at $600,000.

The business had always been focused on
the car manufacturers, car dealers, body
shops and what are now called detailers.
But Barry was a car guy and discovered
that Meguiar’s products were favored by
serious car enthusiasts. He says, “it was
like a cult following.” He viewed it as a
big growth opportunity for the company
and eventually convinced the family to

allow him to pursue the consumer market.

His story of taking a small family business
into the mass consumer market and even-
tually becoming the top brand of appear-
ance car care products in America is a
story of miracles. In the 1980s, Meguiar’s
faced a watershed moment: whether or
not to spend the millions of dollars on
network television that the mass retailers
were demanding for entrance on to their
shelves. Barry, then 29, convinced a skep-
tical board to go forward. “The decision
put eighty years of family business on the
line,” he says. “If it didn’t work, we were
gone. But I continually prayed for guid-
ance and God gave me the confidence.”

The risk paid off and Meguiar’s became a
national brand of car care products in the
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U.S. as well as a leading brand in over 50
other countries. Barry is always quick to
point out that the key to success comes
from honoring God in all you do. “It’s fas-
cinating to hear about the people and the
resources that God has consistently pro-
vided to Meguiar’s, right on time, over the

last 30 years,” he says.

Because Meguiar’s products are formulated
for professionals and serious car enthusi-
asts, their customers are fiercely loyal, giv-
ing Meguiar’s the highest brand loyalty

ratings in the business.

“We love everything we do and we do it
with passion,” Barry says.

As a result, his family-owned business has
enjoyed consistent double-digit growth for

over 30 years.

Barry also operates Car Crazy Central, a
media group focused on “exciting and
uniting serious car enthusiasts world
wide.” He hosts Car Crazy Television
which airs year ‘round on Fox’s SPEED
Channel, Car Crazy
Radio which airs nation-
ally in 70 markets and
carcrazycentral.com. He
also hosts the Meguiar’s
Award, which honors the
Person of the Year for the
Car Hobby, filling the
Kodak Theatre in
Hollywood with 3,500
people. The Meguiar’s

At left, Barry Meguiar (center) with Jay Leno.
Below, the Meguiar’s Award, which honors the
Person of the Year for the Car Hobby, at the
Kodak Theatre in Hollywood.

Award is also awarded in other countries

from England to Thailand.

More than anything else, Barry sees him-
self in full-time ministry.

“Barry uses his business as a springboard
from which he can share the gospel. Thats
what he’s about,” says Doug Petersen, a

close friend of the Meguiars™ for 35 years.

“For me it’s the prayer of Jabez,” explains
Barry. “My territory keeps enlarging along
with the opportunities for ministry. I have
a fire in my belly for reminding lay people
that sharing our faith on a daily basis is
required of us by God, and the key to
keeping us spiritually healchy.”

Now he is speaking out on behalf of
Vanguard’s Vision 2010 campaign at a crit-
ical time in the university’s history. “The
endowment must grow to become VU’s
strength because endowments fund pro-
grams pay for scholarships and allow top
faculty to be hired, all without touching
the principal,” Meguiar says. “When peo-
ple give to the endowment, their gift yields

returns to the university for ever after.

“Vanguard is ready to go to the next level,”
he says. “The school has accomplished
great things with very lictle resources. It is
time for all of us who have high regard for
both Vanguard and the kinds of students
it is graduating, to join together and be
active participants in the fulfillment of

Vision 2010.”




